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August 13, 2004

To:

OMB Officer

From: 
Jennifer Douglas



General Manager



Students Channel, ASEDS
RE:

Federal Student Aid Information Product Awareness Survey
The Students Channel requests clearance for a survey with parents, students, and counselors involved in the financial aid process. The survey will help the Federal Student Aid (FSA) to determine the level of awareness among audiences on the availability of information sources on financial aid, the efficiency of current means of distributing these information sources, the level of access to the sources, the usefulness of the sources, and how the sources promotion and distribution processes could be improved. This feedback will enable FSA to adapt its methods and procedures to better serve its constituents and increase user satisfaction.

Following is the required information for this survey:

1) Title of Survey:  Product Awareness and Needs Survey

2) Control Number:  1845-0045

3) Public affected by the survey:  A total of approximately 1,000 parents, students, and counselors involved in the financial aid process.

Participants will include:

	Group Name
	Minimum Number
	Maximum Number

	High school students
	100
	400

	Parents of high school students
	50
	200

	High school graduates planning to attend college
	50
	200

	College students
	50
	200

	Parents of college students
	50
	200

	Independent college students
	50
	200

	High school counselors
	100
	400

	College financial aid advisors
	50
	200

	Total
	500
	2,000


.

4) Number asked to respond to the survey:  1,000

5) Hours to respond to the survey:  10 minutes per respondent

6) Total burden to the public:  10,000 minutes or approximately 167 hours

7) Survey’s statistical methodology and design: 

The survey will involve qualitative and quantitative research.  Outcome measures will be derived from data collected during the study.  Outcome measures will include the following:

· Common themes (positive and negative) found in comments made about the content

· Quality rating questions

· Responses to multiple choice questions

· Suggestions found in comments

A compilation of issues will be derived from the data and discussed in the study’s report.  As appropriate, percentages will be made of the number of participants who experienced a particular problem or expressed a given viewpoint.

· Questionnaire questions will cover:

· How respondents were made aware of the availability of financial aid

· If they have sought out information on financial aid

· How easy or difficult it is to find information on financial aid

· How useful was any information they found

· How they feel about the reliability of available information on financial aid

· How they feel about the amount of information available on financial aid

· What kinds of information they have found on financial aid

· Questionnaires and user responses will be translated to and from Spanish for the Spanish-speaking participants, where necessary.

· The survey will be divided into separate sections.  The first section will ask screening questions to rule out any participants that do not meet the proposed selection criteria.  The next section will ask demographics questions.  The final section will collect specific information related to the awareness and needs issues mentioned above.

· The survey will employ branching logic, which will insure that the participants will be asked questions most relevant to their individual backgrounds and experiences.
8) Response Rate: 70% 

9) Federal costs 
a) Production:  $59,010

b) Printing:  0

c) Mailing:   0

d) Staff time: 0 
e) Approximate staff hours: 0

10)  Request approval date: August 27, 2004
